 

Solar Power International 2016
Tips for Writing a Great Booth Description

We’ve posted a screenshot below of what exhibitors/attendees see when viewing the floor plan online: 
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Q Boom: 265 & 77

Visit s in Solar Centra to leam more about PV America, Solar Power Intemational,
our partners SEIA and SEPA. and our other events i the renewable market.

Prole:
‘Solar Central is the networking hot spot on the PV America show floo. Featuring lve.
intenviws and breaking news. pane discussions on hot topics, and a chance o speak
with session prassnters on cuting-edge contant, Solar Central i the epicenter of
‘show and industry related news

i Categories

General
« Consumer PV,
« Finance

« PV Distributors
« PVinstallers




This “basic package” includes the following for all SPI exhibitors: 
· 500 character description

· Logo 

· 2 product listings

· 1 press release

Profiles with logos and photos often get more attention, so don’t overlook this important marketing opportunity to upload your logo and product photos.

When writing your description, keep the attendee in mind. They want to know: 

· Who you are
· What you do/what service you provide to the industry 

· How your products/services are unique/will benefit them 
· Any special promotions, sales, and opportunities you plan to offer during SPI
We limit online profiles to a maximum of 500 characters and maximum character count for the printed guide is 250. Be concise. 

Remember, your contact information and booth number will be posted with your company name, so no need to repeat within the description.
